The regeneration of a
run-down resort estate
in a Cornish coastal valley.
Developers Espalier required
a ground-up marketing
programme to launch an iconic
spa resort, incorporating
high value holiday homes and
the rebuilding of the existing
1960s villas.
We approached this in two
stages – identifying the
regeneration project, followed
by the resort.

Property developer Espalier required a ground-up branding and
communications programme for a £50m regeneration project in a run-down
resort estate in a hidden coastal valley and beach in SE Cornwall.
The regeneration preceded the development of contemporary, high value
holiday homes and the rebuilding of sections of a 1960s villa complex and an
iconic spa resort facility.
We proposed a two stage brand roll-out, firstly identifying the regeneration in
an objective style, followed by a retail brand for the new-build resort.
After 10 months the development programme was brought forward a year
and the new homes went to market in a national advertising campaining in
early summer 2013.

2

RIGHT: WHEN WE WERE FIRST APPOINTED
TO THIS PROJECT, ‘MILLENDREATH’
COULD BE TYPED INTO A SEARCH
ENGINE, AND IT WOULD APPEAR NEAR
THE TOP OF THE FIRST SEARCH RESULTS
PAGE IN A WEBSITE THAT IDENTIFIED THE
RESORT AS ‘ONE OF THE MOST DERELICT
PLACES’ IN THE UK.
BELOW: WE HAVE WORKED HARD
ACROSS ALL ASPECTS OF SOCIAL
MEDIA, PR AND WEB TO BUILD A NEW
REPUTATION FOR MILLENDREATH AND
ITS ASSOCIATED RETAIL BRAND – BLACK
ROCK BEACH RESORT.
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The regeneration project brand
THE BRAND FOR THE REGENERATION
OF THE ENTIRE 75 ACRE VALLEY WAS
LAUNCHED PRIOR TO THE RETAIL RESORT
BRAND. THE AUDIENCE FOR THIS APECT
OF THE PROJECT INCLUDES COMMUNITY
STAKEHOLDERS AND THE WIDER PUBLIC

Andy Uren
Day 1 Communications
Friars Court
11 Tarmount Lane
Shoreham-by-Sea
West Sussex
BN43 6RQ

WHO ARE INTERESTED IN THE FUTURE
OF THE VALLEY AND THE AREA. IT HAS
BEEN PARTICULARLY INSTRUMENTAL
IN KEEPING RESIDENTS AND LOCAL
BUSINESSES INFORMED AND AN
INTEGRAL PART OF THE PROCESS.

20 September 2010
Dear Andy
Thank you for your recent enquiry, please fi nd following everis alibus as aliquiatuste landuciurem id modi
officte volutempore lautem quodis as dolorest, cus et aute et vendamenit perum nis ma et earum que sum
que verias modicius atur magnam.
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hiciducipsa debis cus sit libus sit, sedi od maiosa nitatio nsenitat. Nempore parci nectur mincien dandipsa
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deligenis atia nis ant am sedigni reium consequis culparcium experum laboresed eosa sum dit odit eatur
aliquam repudam aut offi ciu nderum dolut quodignatia volum nem simus, nobis errovit iorporum facepta
quibusant.
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Kind regards

A N Other
Position
E: another@millendreath.co.uk
M: 07770 123456

Project enquiries: The Millendreath Project Information Centre, 15 Valley Bungalows, Millendreath, Cornwall PL13 1PE
T: 01503 264 390 E: info@millendreath.co.uk W: www.millendreath.co.uk
Head office: Espalier Developments (Millendreath) Ltd,1 Gloucester Place, Brighton BN1 4AA. Registered in the UK, number 05507868.

What’s next...

THEMILLENDREATHPROJECT

UPDATE

The Millendreath Project

p of year 7 students from the geography

to Olive Smith’s heydays. We discussed the reasons for the decline of
the holiday village and the separation of the site to suit the various
subsequent owners’ interests. We explained the Millendreath Project

ng noticed the recent improvements, they were

upils to learn about the plans for the future.

w the valley from first hand experience having
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Our guided tour included a potted history of the site, from smuggling

llege. Head of Geography, Lisa Trevarthen

st five years the Geography Department had

cusing on Millendreath and looking at ways it

More memories of Millendreath...
Pam Piercey, one of the Hillside villa owners has
kindly passed on some interesting background on the
original owner of the holiday village. We thought we’d
share some extracts here....

journey, the vision and the wider community benefits. We are looking
forward to year 7’s feedback and the results of their reasearch which we
hope to publish in the next newsletter.

Updated designs for Black
Rock Resort Spa

Black Rock beach club and café.
date for our summer event on 5-6 July to

In 1938 it was considered the ‘in thing’ for high
class young ladies to learn the cake business and
Olive Smith was not slow in taking advantage of
this. When Olive saw the holiday estate for sale at
Millendreath in The Lady, she made up her mind to
move from Sussex to Cornwall to take advantage of
her abilities as
entrepreneur
baker!
Activity
around and
the site
has really ramped up since May and we realise that for some valley residents –

We’ve been quite busy

mes summer...

dline for focusing the collective mind of any

Tom is determined to run a well managed operation: “The safe,
clean beach and interesting local coastline are perfect for novices and

edia, local businesses, Millendreath Project

experienced customers alike. We have invested in state-of-the-art, high

nd of course the Millendreath community and

quality hire equipment, two of our own rescue craft and well trained,

rt in full on the event in our website and social

experienced staff to ensure that everyone who uses our facilities has the

An application for detailed permission
is anticipated in July/August 2013 for
a new spa building.

This will house an indoor pool, spa
especially those that are closest to the beachside facilities – the work has been disruptive on occasion,
treatment rooms, gym, private
At Olive Smith’s
Millendreath
could
enjoy
especially
in the you
run up
to the
opening of the club and café. As a thank you for your patience and ongoing
members’ lounge and gardens and
‘Moonlight bathing
parties
withtodinners
served
the
support,
we’d like
offer all
valleyon
residents
a voucher for a watersports session or a meal for 2 at the
a bar/restaurant on the valley
floor,
The site team
terraces’ andnewly
‘ perfect
freedom
toRock
do what
like, bring along something with your address on (a utility bill for
opened
Black
Café.you
Simply
‘the level’, with a terrace leading
to the
From the
left: James, John,
when you like,
withoutand
being
haunted
byyour
the dinner
instance)
you’ll
receive
voucher. If you would like to pass on your voucher to a family member,
beach.
Tim, Diggy and Simon.
gong and having
to do.
change
fromforward
that comfortable
please
We look
to welcoming you to the new facilities.
sunsuit to eat’.
Imagine!

best possible experience, and maximum fun. In addition to providing a
service to holidaymakers, I’m looking forward to welcoming Millendreath

y for Black Rock Beach Club and Black Rock

residents to the new facility.”

as the holiday season nears and we wanted our

unity to experience the Beach Club facilities and

.

Fresh from the kitchen of one of Looe’s finest
restaurants, chef Tim Cruddace (left) is serving
traditional cornish breakfasts, delicious cream
teas and an inventive choice of early evening
supper dishes. He and his front of house colleague James Salt open the Black Rock Café on
Millendreath beach this July.
Managed by restaurant guru Corinne Jansen,
the team has prepared a delicious menu
using local suppliers and fresh Cornish
produce.

Before WW2 Olive Smith had become one of the very
few high powered, successful business women of her
era. She started out making homemade cakes, but
worked her way up to become the owner of a chain
of shops throughout Sussex. She also owned several
holiday caravans at Newhaven.

hildren themselves.

The regeneration of a
coastal holiday village –
news for residents
and visitors

Next door to the beach club, Black Rock Café promises to add to a
growing list south east Cornwall’s ‘go to’ eating experiences – set directly
alongside the beach with high quality food and inspiring views. Talented

Black Rock Beach Club is skippered by

young chef Tim Cruddace has created an inventive but reasonably priced

ex RNLI helmsman and local competitive

menu using locally sourced produce. The café will be open for traditional

sailor Tom Shaw. The club offers equipment

Cornish breakfasts through to early evening suppers.

hire for a range of activities, including
stand up paddle boarding, sea kayaking

The driving force behind the new offering is Corinne Jansen, an

and bodyboarding.

experienced catering consultant with a career history in establishing and
managing successful restaurant and caf´é brands. She has a clear vision

Land-based activities include pétanque and

for the café: “I hope we can build Black Rock Café as a central hub for

slackwire. Tom’s team also offer tuition

residents and visitors alike, providing not only high quality cooking and

and group activities and visitors can buy

dining in comfortable surroundings, but also catering for those that would

equipment and clothing from the beach

like to take a break from cooking and have a meal delivered to them.”

club shop.

Win an XCITE 260 sport kayak!
Facebook.com/blackrockbeach
Go to our new Black Rock beach facebook page and enter our
competition.This is your chance to win one of three great prizes!
Enter now at www.facebook.com/blackrockbeach

www.flickr.com/photos/millendreath/

We now have a team of seven, permanent
employees who look after the estate. In our first
season we expect the number of employees to
at least double.

Keep up to date with all the latest pictures and developments
on our Flickr page.

Latest news
Follow us on Twitter or visit the Millendreath Project website
regularly to keep in touch with the latest news.

Corinne and Tom would be glad to answer your queries on the new beach
facilities. Please drop into see them (subject to their availability) or send
an email: corinne.jansen@blackrockcornwall.co.uk;
tom.shaw@blackrockcornwall.co.uk

Please drop in to see us!
Information centre, Valley bungalow 15, Millendreath, Cornwall PL13 1PE
T: 01503 264 390. E: sean.hodgson@millendreath.co.uk. www.millendreath.co.uk

Now that there are visible signs of the estate improvement
programme we are delighted with the positive feedback we have
received from villa owners and recent visitors to Millendreath.
The more we research the
history of Millendreath,
We also acknowledge the fantastic job that the Millendreath in
the more fascinating
Bloom team are doing in helping to spruce up the valley, they
memorabilia arrives via
certainly have been tireless in their efforts!
email or post, from the UK
and overseas.
And thank you to all the MiB sponsors for supplying not only the
Black
Rock
beachcompost, containers
Beach
buildings roll in
funds to buy
plants, but
also transport,
and
The management team
For this
edition
we are
From
the left:
Sean Hodgson,
Residents,
visitors and early season coastal
practical advice
and help
make it all happen. Look out for
the
resort
istolaunched
sharing
an Rick
interesting
sales
director,
Gibbs,
walkers can hardly have missed the recent
MiB sponsor plaques to identify who they are!
managing
Nigel
In early May we launched our holiday village arrivals on the sea-front. The arrival of
photo ofdirector,
the cafe
inMiles,
the
property
director.
development brand
Black Rock beach
60s, and
from the notRick–Gibbs
Black Rock Beach Club and Cafe means
resort. Black RockDirector
is named after the marine that once again the holiday village offers
so-distant past, a cover
07920 106742
landmark that stands
guard over the eastern managed beach activities and a place to eat,
of a brochure published
rick.gibbs@millendreath.co.uk
boundary of our beach and is part of The
in Millendreath’s 80s
not to mention those vital conveniences.
Millendreath Project estate.
heydays.
Alongside is the new holiday homes sales
office. All are sustainably based on re-usable
Black Rock will increasingly be recognised
If you have any interesting
prefabricated structures and materials and
as one of south-east Cornwall’s exemplar
publications or pictures of
will see us through until The Spa and other
destinations and is also the brand behind
Millendreath in the past,
permanent facilities are in place.
the excellent new beach facilities launched
we’d love to see them.
for this season. More inside!

The objective of our
ongoing refurbishment
programme is to ensure
all villas are refurbished
to a high standard. This
initial phase has helped
us to understand the
typical challenges and to
establish a strategy for
future refurbishments.

The new kitchen/
diners all have floor to
ceiling picture windows,
improved thermal
efficiency and a fully tiled
family bathroom with
bath and shower over.
For more details go to
www.millendreath-villas.
co.uk

Landscaping applauded
We have been delighted to receive so many
positive comments and compliments on the
improved appearance of the estate. But we
are not going to rest on our laurels – there’s
too much to do!
See inside for a review of this spring’s
activities and the planned programme for
the summer and autumn.

What a team!
With the publication of this newsletter to coincide with the
beach facilities launch weekend, we celebrate the fantastic
efforts of The Millendreath Project staff team and all of our
suppliers who have managed the impossible. We also would
like to acknowledge the patience and understanding of
Millendreath residents and owners of holiday villas and villa
occupiers.

We are aware that construction and land-works cause noise
and inconvenience from time to time, and we are delighted that
so many residents voice their support the transformational
In March this year we accelerated our strategy for launching
work we are carrying out.
the marketing and sales of new properties that will create a
new resort community in the valley. In fact we have accelerated Recent greatly appreciated resident involvement includes the
every aspect of the regeneration project.
Millendreath in Bloom initiative which has brought pockets
of beauty to almost every corner of the valley, and voluntary
All of our contractors, with a special mention for Goulden and
support in events including the recent bank holiday car boot
Son and Terry Saunders, have performed to an exceptionally
sale in aid of MiB. We hope there will be many more occasions
high standard in challenging circumstances, to very tight
where we can all work as a team. And we promise that we will
deadlines. Our own staff teams have pulled out all the stops to do our best to ensure that all future construction works are
help drive the project forward.
performed with consideration to all who share this inspiring
environment.

Villa refurbishments
A new room with a view

A new brand

Our advertising campaign in the national and local press has
created a good deal of interest in the project, especially from those
interested in investing in a high quality holiday home. With the
launch of the new marketing campaign I have now moved from
leading on-site operations for The Millendreath Project, to become
Black Rock’s sales director.

As each new development of holiday homes becomes a reality, it
will become part of the Black Rock beach resort. This distinction
between the village of Millendreath and the holiday resort that
is part of it will help each to thrive under its own identity and
character. The Millendreath Project will continue until the physical
regeneration of the Black Rock estate is complete, and then Black
Rock will be the name representing the 75 acres of land and beach
and the holiday homes that comprise the beach resort.

The new sales office is situated on the Waterfront development
site and positioned to give buyers an idea of exactly what the view
will be like. You may also have seen the platforms being erected
on ‘The Rise’ recently. This is so that enquirers interested in that
development may also get a real sense of the amazing views that
that they can enjoy from their homes.
Sean Hodgson
On-site operations manager
07428 103281
sean.hodgson@millendreath.co.uk
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Black Rock will also be the brand behind the management of
holiday homes for their owners and concierge services for all
holiday visitors.
What difference will the new brand make to villa owners and their
tenants? None, in terms of contractual arrangements. Espalier
remains as the landlord and owner of the regeneration project.
The Millendreath Project will continue to deliver the regeneration
programme and manage the estate. Black Rock is the new name
of the holiday resort. All of the existing villas that we own and
refurbish or replace will become part of the Black Rock resort and
their holiday business will be managed under the Black Rock brand.
If villa owners or residents have any questions or concerns please
contact Simon Dutnall in the information centre, or email him at
simon.dutnall@millendreath.co.uk

The refurbishment of six of our villas is nearing
completion and we have already secured holiday
lettings for most of the summer weeks – positive
news for all owners who choose to let their villas
to holidaymakers.
The experience of upgrading our villas has
enabled us to streamline our procedures and
planning negotiations for future refurbishments.
By the end of July we will be ready to offer a
owners arange of alternative design solutions,
some at lower cost than our own refurbishments.
Discounts for group refurbishments
Where neighbouring villas are refurbished
simultaneously in groups, we will be able to offer
discounts on the cost of external works that are
likely to save between 25% and 33%. We will also
consider offering low-interest loans to owners
who find it difficult to raise the capital to make
the improvements to their villa. If you are an
owner interested in discussing refurbishment
options do please get in touch.
You are welcome to drop in to the information
centre, or email Simon Dutnall at
simon.dutnall@millendreath.co.uk.

Other supplying partners, advisors and planning officers,
architects, marketing communications practitioners, too
numerous to mention here, have worked often as an extended,
collaborative team.

Main picture: May 2012:
Managing the beach – our new
tractor doing its first sweep
and clean of the sand.
June 2013: top from left to
right:
• The new café comes in two
halves – but will they fit
together as planned?
• Phew. Now work begins
inside.
• At least the weather holds so
we make good progress on
the exterior carpentry.
• The café interior takes
shape.
• Work begins on the jetty –
it looks worse before it can
look better!
June 2013: bottom from left
to right:
• Tom Shaw the beach club
manager fixing racks for the
kayaks
• The exterior decking of the
café and beach club in the
sunshine – giving us a taste
of what’s to come.

Co-ordinated visual communications
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The resort brands
IT WAS ORIGINALLY INTENDED THAT THE
REGENERATION PHASE OF THE PROJECT
WOULD BE LAUNCHED AT LEAST 18
MONTHS PRIOR TO THE RESORT BRAND.
BECAUSE OF THE UPTURN IN
CONFIDENCE IN THE ECONOMY, THIS
PHASE WAS BROUGHT FORWARD BY 12
MONTHS.
THE RESORT BRAND INCLUDED SUB
BRANDS FOR THE BEACH CAFE AND
CLUB OPERATIONS WHICH WERE
ORGANISED AND LAUNCHED FOR THE
2013 SUMMER SEASON, IN A VERY SHORT
TIMEFRAME.

hOt drinks
teas

cOffees

smugglers Brew (per pot)

£1.95

cappuccino

£2.50

herBal teas

£1.95

latte

£2.50

iced fresh mint and lime

£1.95

espresso

hOt chOcOLate

£2.50

£2.25

americano

£2.25

iced coffee

£2.50

01503 263 651

sOft drinks

welcome to
BLack rOck Beach café

freshlY sQueezed orange juice

£2.50

apple – cornish orchard 240ml

£1.95

we hope You enjoY eating with
us, in this wonderful location.
we work with local suppliers
to Bring You fresh, seasonal
produce throughout the Year.

fresh lemonade, gentlY sparkling – cornish orchard 240ml

£1.95

elderflower presse, gentlY sparkling – cornish orchard 240ml

£1.95

mineral water still/sparkling 500ml

£1.20

please Visit our faceBook
page for regular updates on
promotions and special eVents:
faceBOOk.cOM/BLackrOckBeach

coke/diet coke 330ml can

£1.50

fruit shoot 275ml Bottle

£1.25

cranBerrY & raspBerrY, gentlY sparkling – cornish orchard 240ml

£1.95

HAVE FUN...

EAT WELL

THE CAFÉ COULDN’T BE NEARER THE BEACH WITHOUT
BEING ON IT! FRESH FROM THE KITCHEN OF ONE OF
LOOE’S FINEST RESTAURANTS, CHEF TIM CRUDDACE
HAS PREPARED A MENU USING FRESH LOCAL PRODUCE
– SERVING TRADITIONAL CORNISH BREAKFASTS,
DELICIOUS CREAM TEAS AND AN INVENTIVE CHOICE
OF EARLY EVENING SUPPER DISHES. HE AND HIS FRONT
OF HOUSE COLLEAGUE JAMES SALT, WILL BE HERE TO
WELCOME YOU.

TUITION AND SUPERVISION
STAND UP PADDLEBOARDING

NEVER DONE IT BEFORE? YOU NEED HELP! CALL US FOR OUR
TUITION TIMETABLE WHICH VARIES FROM WEEK TO WEEK AND
WE’LL ARRANGE A SESSION FOR YOU.
SORT OF OK BUT NOT VERY GOOD? HONE YOUR SKILLS!
THREE HOUR SESSION, STARTING AT EITHER 10AM OR 2PM – £45
BLackrOckcOrnwaLL.cO.Uk

MiLLendreath.cO.Uk

READY TO EXPLORE ON A SUP? HEAD OFF ON A COASTAL TOUR
WITH AN EXPERIENCED GUIDE FOR GROUPS OF 4 OR MORE, CALL US
TO SET IT UP FOR YOU – £45

KAYAKING

READY TO EXPLORE ON A SEA KAYAK? SEE THE CLIFFS AND CAVES
FROM A DIFFERENT VIEWPOINT, SUPERVISED TOUR FOR GROUPS OF
4 OR MORE, CALL US TO SET IT UP FOR YOU – £45
LOOK OUT FOR... OUR AQUASKIPPERS. FROM TIME TO TIME WE’LL
BREAK OUT THESE CRAZY MACHINES. ASK US NICELY AND WE MIGHT
LET YOU HAVE A GO ON ONE IN RETURN FOR A CONTRIBUTION TO
THE RNLI.

OTHER IMPORTANT STUFF
PRICES INCLUDE WETSUIT HIRE AND BUOYANCY AID HIRE
PRICES DON’T INCLUDE WETSUIT SHOES OR BOOTS – BRING YOUR
OWN OR GO BAREFOOT!
MINIMUM AGE FOR TUITION IS 16. BRING YOUR ID!
GOOD SWIMMER? YOU MUST BE ABLE TO SWIM 50M TO HIRE OUR
EQUIPMENT.
KEEP YOUR MOBILE DRY AQUAPACS AVAILABLE IF YOU NEED TO KEEP
YOUR MOBILE WITH YOU.
PRICES ARE CORRECT AT TIME OF GOING TO PRINT BUT MAY BE
SUBJECT TO CHANGE WITHOUT NOTICE.

BEACH CLUB: 01503 264 827
EVENTS AND OFFERS

WWW.FACEBOOK.COM/BLACKROCKBEACH
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RENTALS
SUPS:
SOFT TOP
INFLATABLE
BAMBOO
WOOD
SWELL BOARD
BODY BOARD
WETSUIT
KAYAK, 1 PERSON

1 HOUR

3 HOURS

6 HOURS

DEPOSIT*

£9
£11
£12
£15
£5
£5
£5

£18
£22
£24
£30
£10
£10
£10

£30
£36
£40
£50
£15
£15
£15

£80
£80
£80
£80
£20
£20
£20

£10

£25

£40

£80

* FOR EACH ITEM HIRED, REFUNDABLE WHEN YOU RETURN THE
EQUIPMENT IN GOOD CONDITION.

IF YOU ENJOY WALKING, THE SOUTH WEST COASTAL
PATH RUNS RIGHT ACROSS OUR VALLEY AND THIS IS
THE PERFECT PLACE TO STOP FOR REFRESHMENTS.

CAFÉ: 01503 263 651
EVENTS AND OFFERS

WWW.FACEBOOK.COM/BLACKROCKBEACH

THE CAFÉ IS OPEN FROM BREAKFAST TIME TO EARLY
EVENING THROUGHOUT THE SUMMER AND ALSO
SELLS FRESH MILK, BREAD, LOCAL PRODUCE AND DAILY
NEWSPAPERS.
AND ONE LAST THING... JUST BEHIND THE CAFÉ WE
HAVE A PÉTANQUE COURT FOR THOSE WHO PREFER
TO STAY DRY.

Co-ordinated visual communications
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Content development, web design/programming
BELOW: THE MILLENDREATH PROJECT WEBSITE

BELOW: AS SOON AS THE COMPUTER GENERATED

RIGHT: THE NEXT CONTENT MANAGED ITERATION OF

CAPTURED ALL THE NEWS ABOUT THE REGENERATION,

DRAWINGS OF THE NEW HOLIDAY HOMES BECAME

THE WEBSITE WILL BE LAUNCHED IN EARLY 2014 AND

INCLUDING WHAT WAS HAPPENING ON SITE, PROGRESS

AVAILABLE, WE WERE READY TO LAUNCH THE BLACK

IS CAPABLE OF CAPTURING ENQUIRIES, SENDING

WITH PLANNING APPLICATIONS AND THE PHASING OF

ROCK BEACH RESORT BRAND – ALONGSIDE A NEW

AUTOMATED ‘FUFILMENT’ MATERIAL AND IDENTIFYING

THE PROJECT.

WEBSITE DESIGNED TO ATTRACT HIGH VALUE HOLIDAY

AVAILABLE AND RESERVED PROPERTIES. THE SITE

HOME BUYERS. THIS WAS CO-ORDINATED WITH AN

CAN BE UPDATED BY THE CLIENT ON A DAILY BASIS IF

MEANWHILE THE REFURBISHMENT OF THE EXISTING

ADVERTISING CAMPAIGN IN THE NATIONAL PRESS, LOCAL

REQUIRED.

HOLIDAY VILLA ESTATE WAS UNDERWAY – AHEAD OF

AND NATIONAL PR AND SOCIAL MEDIA.

THE LAUNCH OF THE NEW BUILD HOMES AND THE
RESORT. WE PROPOSED A LOW BUDGET, HIGH IMPACT
WEBSITE TO MARKET THE HOLIDAY LETS IN THE FIRST
REFURBISHED VILLAS.
WWW.MILLENDREATH-VILLAS.CO.UK
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WWW.BLACKROCKCORNWALL.CO.UK

Social media

ABOVE: THE SOCIAL MEDIA CAMPAIGN WAS DESIGNED
TO CREATE A BUZZ AROUND THE PROJECT AND DELIVER
POSITIVE MESSAGES ABOUT THE REGENERATION.
WWW.FLICKR.COM/PHOTOS/MILLENDREATH/
WWW.FACEBOOK.COM/BLACKROCKBEACH
@MILLENDREATHNOW
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Copywriting, web and brochure design
THE NEW HOLIDAY HOMES BROCHURE FEATURED
INFORMATION ABOUT THE RESORT, COMMISSIONED
PHOTOGRAPHY , COMPUTER GENERATED IMAGES AND
SITE AND FLOOR PLANS FOR THE PROPERTIES.
THIS WAS AVAILABLE AS A PDF DOWNLOAD AND A HARD
COPY ON REQUEST.

BLACK ROCK SALES BROCHURE 240x240 FINAL FOR PRINT.indd 1

27/06/2013 13:42

THE STORY
THE TRADITION OF TAKING HOLIDAYS
IN MILLENDREATH ORIGINATED IN
THE 1940s.
wHEN THE HOLIDAY VILLAGE
wAS ADVERTISED FOR SALE IN
‘THE LADY’ AFTER THE wAR, A CAKE
BAKING ENTREPRENEUR NAMED
OLIVE SMITH BOUGHT IT.
MILLENDREATH THEN BECAME A
FASHIONABLE HOLIDAY DESTINATION
wITH CHALETS, wOODLAND wALKS,
wATER SPORTS, TENNIS COURTS AND
ITS RENOwNED BEACH CAFE.

"Response to our national press advertising

THE FIRST PHASE RELEASE OF 27 NEw HOLIDAY
HOMES FOR SALE IS JUST THE BEGINNING.
BLACK ROCK WILL BE INSTRUMENTAL IN
RECLAIMING MILLENDREATH’S STATUS AS ONE
OF THE FINEST HOLIDAY RESORTS ON THE
SOUTH CORNISH COAST.

campaign has been much stronger than we
anticipated.
“In fact we have exceeded our year's target
of enquiries for new holiday homes in just
eight weeks and our first reservations have
now been secured.

MILLENDREATH BEACH THE EXCLUSIVE
PLAYGROUND OF THE WEST. LOVELY SANDS.
SAFE BATHING. BATHING TENTS AVAILABLE.
MOONLIGHT BATHING PARTIES WITH DINNERS
SERVED ON THE TERRACES. PHONE LOOE 339.

BLACK ROCK BEACH RESORT IS A PART
OF THE RENAISSANCE OF MILLENDREATH
HOLIDAY VILLAGE, ONE OF THE MOST
SIGNIFICANT REGENERATION PROJECTS
TAKING PLACE IN CORNwALL.
THE ESTATE COVERS 75 ACRES,
INCORPORATING A RICH AND
DIVERSE ENVIRONMENT, INCLUDING
wOODLAND wALKS, A PRIVATE BEACH
AND A TYPICAL CORNISH VALLEY
MICROCLIMATE THAT ENCOURAGES
LUSH, EXOTIC PLANTS AND TREES.
MILLENDREATH IS BLESSED wITH A
UNIQUE NATURAL ENVIRONMENT. IN
THIS SECLUDED VALLEY, THE SPIRIT OF
CAREFREE CHILDHOOD SUMMERS IS
AS STRONG AS EVER, PASSING FROM
GENERATION TO GENERATION.

“Prospective buyers are responding to the
distinctive, high quality architecture as well

MRS OLIVE SMITH, PROPRIETOR
BLACK ROCK SALES BROCHURE 240x240 FINAL FOR PRINT.indd 2
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as the wonderful setting of the valley, the
private beach and the spectacular views
towards Looe Island."

SEAN HODGSON, SALES DIRECTOR, BLACK ROCK
BLacK rocK Beach cLuB is
Managed By ex rnLi heLMsMan
and LocaL watersPortsMan,
toM shaw.
the cLuB oFFers a range
oF Land and water-Based
activities incLuding stand
uP PaddLeBoarding and
sit-on KayaKs, as weLL as
BodyBoarding, aQua sKiPPing,
PÉtanQue and a Launching
FaciLity.

BLacK rocK’s Private Beach is
one oF our Most BeautiFuL
assets, overLooKed By BLacK
rocK caFe, where our taLented
LocaL cheF, tiM cruddage,
suPPorted By his Front oF
house coLLeague, JaMes saLt,
PrePare and serve deLicious
seasonaL Food.
Managed By restaurant guru
corinne Jansen, BLacK rocK
caFe wiLL Provide a high
QuaLity, daytiMe and evening
exPerience that, LiKe BLacK
rocK itseLF, is uniQue and
MeMoraBLe.
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w1

GrounD floor
Living area

EACH HOME HAS A SPECTACULAR VIEw
OF THE BAY AND BEACH wITH ITS OwN
OUTSIDE SPACES ON THE GROUND AND
SECOND FLOORS.
TwO HOMES ARE DESIGNED wITH ROOF
TERRACES.
ALL THE DETAILING IS DESIGNED FOR
SEASIDE LIVING – wITH HARDwOOD
FLOORS, STAINLESS STEEL BALUSTRADES
AND ALUMINIUM DOUBLE GLAZED
wINDOwS.
THE KITCHENS ARE PRECISION FINISHED,
wITH A TIMELESS SIMPLICITY THAT
REFLECTS THE OVERALL DESIGN OF THE
HOME.
THE BATHROOMS ARE FITTED wITH
wHITE SUITES AND RAINSHOwERS.

w11

5M max x 10M max

THE wATERFRONT

artist’s iMPression

n

w7
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w2

first floor
BedrooM 2
with ensuite
BedrooM 3
BathrooM

5M max x 3M
5M max x 3M
3M max x 1.8M max

seconD floor
BedrooM 1
with ensuite
terrace

5M max x 4.6M
5M max x 3M
5M x 2.4M

w12

GrounD floor
Living area

w13

w3

w4

4.6M max x 9.4M max

w14

w5

w6

first floor
BedrooM 2
with ensuite
BedrooM 3
BathrooM

4.6M max x 2.7M
2.6M max x 1.8M max

first floor
Living area
terrace

5.4M max x 11.7M max
5.4M x 2M

4.6M max x 2.7M

w8

w9

seconD floor
BedrooM 1
with ensuite
terrace

w10

4.6M max x 4.6M
4.6M max x 2.7M
4.6M x 2.1M

w15

w12

w13
w14

w7

w15

w8
w9

w6

w10
w11

w5
w4

w2

w3

w1
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GrounD floor
BedrooM 1
3.7M max x 4.7M max
with ensuite and terrace
BedrooM 1
3.7M max x 4.7M max
with ensuite and terrace
BathrooM
2.6M max x 1.8M max

27/06/2013 13:45

first floor
Living area
BedrooM 3
BaLcony

7.5M max x 5.5M max
3.7M max x 3.8M max
7M x 1.9M
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roof
terrace

7.5M max x 7.5M max

GrounD floor
BedrooM 1
with ensuite
BedrooM 2
BedrooM 3
BathrooM

5.4M max x 4.9M max
5.4M max x 3M
3.4M max x 3.9M max
3.4M max x 1.9M max

27/06/2013 13:45

THE REFURBISHED MILLENDREATH
HOLIDAY VILLAS WERE AVAILABLE
TO RENT FROM THE BEGINNING OF THE
SUMMER SEASON. THIS BROCHURE
WAS PREPARED PRIOR TO THE
REFURBISHMENT BEING COMPLETED,
SO WE DID NOT HAVE ACCESS TO
‘REAL’ IMAGES.

OUR
HOLIDAY
MILLENDREATH2013

Commenting on the outcome of the brand
launch which was organised over two days

BOOK WITH WWW.CORNISHCOLLECTION.CO.UK T 01503 262 736
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in early June .

23/05/2013 10:40

"The Cornish sun truly shone on our
regeneration project over the weekend.
“We were delighted that so many people
were able to take up our invitation on
both days and that so many supportive

REFURB
REFURB2013
BOOK WITH WWW.CORNISHCOLLECTION.CO.UK T 01503 262 736
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AND
WE
CAUGHT
A FISH!

REFURB VILLA LEAFLET 120x120 AW2.indd 5

not only become a thriving community of
new holiday home owners and their guests,
but will also welcome visitors from outside
lifestyle.
“We are looking forward to hosting many
kinds of events in association with local
activity groups and sports clubs, and to
develop a range of attractions that will

THEY STILL FISH FROM DAY
BOATS IN LOOE... GO TO
THE FISH MARKET TO SEE
FISH LANDED DAILY –
YOU CAN’T BUY FRESHER.
BETTER STILL CATCH
YOUR OWN LIKE THESE
GUYS ON THE BEACH AT
MILLENDREATH.
BOOK WITH WWW.CORNISHCOLLECTION.CO.UK T 01503 262 736
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“We hope that Black Rock Beach Resort will

the resort that enjoy a healthy, sustainable

...AND ATE IT.
SUBLIME
SATISFACTION
AT SUNDOWN
ALL ROUND

REFURB VILLA LEAFLET 120x120 AW2.indd 14
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comments were made to the team.
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contribute to the growth of the Black Rock
resort community.”

RICK GIBBS, MANAGING DIRECTOR,
THE MILLENDREATH PROJECT

Outcomes
Even though the programme was brought forward a year

The watersports and beachside cafe have had a very busy,

when the new homes went to market in early summer 2013,

successful summer and their dedicated facebook pages are

by September 70% of the units were reserved – an

amassing a devoted following of regulars.

unprecedented success for the region and the sector.
We secured 500 named registrations of interest between

The reputation of this once derelict resort has been turned

May-September from the website alone.

around in one season, enabling the property sales team
to focus on marketing the holiday homes with confidence

The Millendreath holiday villas were completely booked

and commitment. The foundations built in 2013 will act as a

throughout the entire summer season and into the autumn

springboard for the launch of the next phases early in 2014.

shoulder season.
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Day 1 is an experienced corporate communications consultancy with an in-house
creative and production team.
We create visual solutions for every kind of audience for public and private
sector clients of all sizes. The founding partner of Day 1 began the original
practice in 1984.
We believe our business is about helping clients achieve their goals through
creative communication strategies.
As markets and cultures change, we move with them. We believe good
quality design and communication influences progress and achieves results.
We enjoy working with enlightened clients who understand how marketing
and communications drive their business strategies.
We believe that whenever an organisation expresses itself, in however small
a way, its reputation and profile is under scrutiny. We believe in loyalty, honesty
and using our talents to contribute to valuable outcomes.
We work across all media and our clients are from many fields: government
and NGOs, education, finance, IT, property development, construction, catering,
publishing, arts, trusts, manufacturing, logistics, architecture and more.
Our credentials
All partners, staff and associates of Day 1 are educated to degree standard
in their fields. In addition, the partners have many years’ involvement with
the International Society of Typographic Designers, the professional body
which exists to establish and maintain standards in visual communications
through educational and industry influence. Tina Carter is a Fellow of the
society and spent five years as Education Officer between 1991 and 1996.
Andy Uren is a longstanding member of the ISTD’s Council and is currently
chief executive (this is a part-time, voluntary, unpaid role). Both Andy and
Tina are actively involved in the Society’s projects in higher education, as
assessors and advisors.
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